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About Scripps

We serve audiences, advertisers and communities through a portfolio of 61 local television stations 

in 41 markets and through our entertainment- and news-focused national television networks 

Court TV, Newsy, Bounce, ION, Laff, Grit and Court TV Mystery; the 

Scripps National Spelling Bee; and other businesses focused on serving diverse audiences.

We are 

focused on 

creating a 

better-informed 

world.

Our motto: 

“Give light and 

the people will 

find their own 

way.”

Publicly traded; 

6,000 

employees 

globally; 

founded 

in 1878
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SCRIPPS NETWORKS

LOCAL MEDIA
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Kari Wethington
Senior Director, 
External 
Communications

@kariwethington
@EWScrippsCo

o Former journalist

o First comms job: Central Park

o Also cut teeth in agency world before landing in corporate 

communications

o Oversees companywide external communications

My favorite thing about working in communications: 
I love to help others shape stories to engage key audiences, 

ultimately moving the strategic plan forward. 

My Zoom secret: 
I take regular breaks from video to do “old-school” phone 

calls. It gives my eyes a break from the screen and allows 

me to get in some steps around the house while talking.

About me:
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1. LEARN HOW MIXTERNAL CAN WORK FOR YOU

Approach 

communications as an 

integrated practice –

inclusive of marketing, 

PR, social media, 

internal communications 

and more. You may not 

have control over all 

pieces, but you can 

partner to make sure 

your strategies align and 

deliver the best outcome 

for all stakeholders.

Image: Vandiver Group
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Awareness is the first step 
in sparking collaboration. 
Set the expectation 
for open communication 
and build the structure to 
support it.

COMMUNICATE OFTEN AND OPENLY 
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2. OPERATE WITH EMPATHY FOR OUR FRIENDS IN MEDIA
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USC Annenberg found that 
both PR professionals and 
journalists expect greater 
mutual respect in a post-
Trump world

DESPITE POLARIZATION, OUR PARTNERSHIP IS STRONG

Source: USC Annenberg Center for Public Relations, 2021 Global Communication Report
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3. SUPPORT NEWS LITERACY
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HOW TO GET STARTED

Visit NewsLiteracyProject.org for more
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4. EMBRACE A BUMPY RETURN TO WORK

Sources: Calm; Envoy Return to Workplace study 2021
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5. INVEST IN TEAM BUILDING 

Pro tip: Follow @TheCuratedCoach & @FailForwardPod
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• Guess the emoji board
• Virtual coffee tasting
• One-minute dance party
• More ideas on 

MuseumHack.com 
website

AND MAKE TIME FOR FUN
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Q U E S T I O N S  +  D I S C U S S I O N


