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early adopter
GE launched GE Reports in 2008 

during the financial crisis. We used it as a 

tool for telling our story directly to employees and 

investors. 
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culture of content
We have trained GE communicators to become 

reporters. We also developed a cadre of seasoned 

outside reporters who understand the company and 

dig for stories. We hold story calls, and pick only the 

strongest pieces to run. Why? Only the best stories 

connect with audiences.
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digital brand
Our digital magazine covers technology, 

business news and opinion related to 

the industries in which GE operates. We 

are 

active on Snapchat, Periscope, 

SoundCloud, YouTube and Facebook. 

This year we added the GE Brief, a bi-

weekly newsletter with 100,000 

subscribers.




