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Case Study

216 years old

aUses Snapchat to
message friends

AUses Instagram

AMessages with FB
(sometimes)
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Generations & Social



Gen Z

ABorn 19952012

AChanging how brands interact
with consumers

AEmbrace diversity and
Inclusiveness
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Gen Y (Millennials)

ABorn 19741994

AGlobally connected,
entrepreneurial

ASwitch jobs frequently




Gen X

ABorn 19651976
ALove workplace flexibility

AAddicted to social media
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others
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Baby Boomers

ABorn 1946 to 1964
AVocal and opinionated

AMost likely to share political
content
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Knowing Your Audience
Matters



Whods Fol

Channel Personas

The following are personas
developed solely on each
channel 6s follo Persona: Arriving Manager

These followers are early in

the ladder quickly. Their bosses rely on them for technology
recommendations, so they often spend mornings reading
articles and reviews. Theydre ¢
themselves both personally and professionally.

Persona: Passionate Associate

These followers have just begun their careers in information
technology and are becoming very passionate. Learning
more about the emerging tech is always a priority regardless
of their workload. Some are debating on using this
knowledge to become a professor down the road
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Channel Personas

The following are personas
developed solely on each

channel ds follo [ Persona: Global Hobbyists

Only 30% of this audience lives in the US and over 30% live in
Middle -Eastern countries like India and Pakistan. While they
work in technology, theydre mor
lives and ambitions. They strive to succeed in their careers in

order to open the doors to non  -work opportunities.

Persona: Analytical Businessmen

This audience is comprised of a variety of technology and
business professionals & many of which are key decision
makers. They understand the tech world is constantly
evolving and love to explore new products and methods to
make sure their business is always on the cutting edge.
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